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Demonstrates the practical realities of media law      Explains Complicated Legal Issues in a Clear,

Concise Manner - The text is a reference guide organized into five sections that group conduct by

the potential kinds of liability or legal issues that might arise. This emphasis on behavior rather than

legal theory allows non-lawyers to more easily apply legal principles to real life conduct. Charts and

graphs summarize key points and help readers see how concepts are related.    Incorporates

Contemporary Cases and Issues - Relevant cases are discussed throughout and are used to

illustrate how key principles are applied in real-life scenarios. Ã‚Â Chapter 20 solely focuses on how

the Internet has affected publishing and the law.    Provides Case Citations - For those who wish to

explore the case law for each topic in full, a Table of Citations is provided    Text + MySearchLab
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Ashley Messenger is Associate General Counsel for NPR, specializing in First Amendment and

media law issues.Ã‚Â  She has previously served as Editorial Counsel to U.S. News & World

Report, a Fellow at the Reporters Committee for Freedom of the Press, and a radio talk show

host.Ã‚Â  She has been practicing law for nearly 20 years, almost entirely in the field of media law.

Ã‚Â  She is an adjunct faculty member in the School of Communication at American University,

where she has taught media law for graduate and undergraduate students since 2002.Ã‚Â  She has

also taught similar classes at George Washington University and George Mason University.Ã‚Â  In

the fall of 2013, she will be a visiting adjunct at the University of Michigan School of Law, teaching



First Amendment law. Ã‚Â  Professional honors and leadership roles include being a member of the

Media InstituteÃ¢â‚¬â„¢s First Amendment Advisory Council; co-chair of the Media Law Resource

CenterÃ¢â‚¬â„¢s Pre-Publication/Pre-Broadcast Review Committee; Vice Chair of the D.C. Bar

Media Law Committee; and on the governing board of the ABA Forum on Communications

Law.Ã‚Â  She received a B.A. in philosophy from the University of Massachusetts at Amherst and a

J.D. from Pepperdine University.

Really liked all the case examples and the way the chapters were organized. I felt I could grasp

each concept and then build upon it with every new chapter.

This practical guide is a great insight into the world of Communication Law breaking down basic

concepts on how the Judiciary system works, and the most important legislations pertaining to the

world of communication.

great book if you are a producer and wants to know what are the precautions you need to take to

get a good product without legal production tail

GREAT!

Got an A in the class!

This book was required for my class, but I wouldn't recommend it to anyone. The book itself is okay

in terms of information, but it's riddled with typos, which I find unacceptable in any published book,

but especially in college-level textbooks. Also, some of the legal terms aren't defined in the text,

which was inconvenient because I often had to search for definitions in order to fully understand

some concepts.
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